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Key Facts
Pain Points –  Regression testing

  Time-consuming

  Detracted from testing of new 
features

 Error-prone

Technology
  POS application developed over  
the IBM iSeries

No of users involved
 QA team of 6 users

Solution
  Original Software’s TestDrive 
Automation tool 

Time
 4 weeks of consultancy

Project value
  $34,000 spent reduced regression 
pack from 3 days to 1 hour

ROI
  1 week regression suite reduced  
to 1 hour

  Resource freed to test new features

  Improved accuracy/coverage

Achievements
  45 playlists

  170 scripts

  200 test cases

The Company 
ABC Supply Co., Inc. is the largest wholesale distributor of roofing 
in the United States and one of the nation’s largest distributors of 
siding, windows and other select exterior building products, tools 
and related supplies. Since its founding in 1982, ABC has grown 
to become a $6 billion, national organization with more than six 
hundred branches and other facilities in forty-nine states.

ABC have had a strong partnership with Original Software since 
2008 focusing on the quality of backend processes and test data 
using Original’s TestBench product but they realised there were 
other areas that needed attention. 



The Challenge
As a customer focussed organisation, ABC Supply are 
always striving to improve the customer experience. 
Their POS system is key to this and is frequently 
upgraded to offer new facilities and to make ABC’s 
associates as efficient as possible. It is therefore a 
critical platform in the business, supporting sales 
transactions but also driving reporting and processing 
transaction data to provide decision support 
throughout the business.

ABC Supply have a mature approach to Quality 
Assurance they have a dedicated team of six QA 
specialists, fully focused on implementing the best 
market practices in testing to achieve efficient and 
speedy delivery of their POS upgrades.

That team has built a good library of test cases and 
steps which had been built up over years and were 
stored in Excel spreadsheets. Testers would execute 
these and where issues were suspected or discovered 
they would carefully document the steps, the actions 
and the screens by creating screenshots of key stages. 
At the same time, progress would be tracked in the 
spreadsheet. 

This process is naturally time-consuming and 
inefficient, while the repetitive and laborious nature 
of this approach had left them open to human error. 
In addition, the sheer effort involved meant that gaps 
were inevitably left and a full regression test was rarely 
executed. These gaps in coverage meant that there 
was an increased potential for errors to enter the live 
system with a real prospect of damage to the business. 
It was obvious that ABC needed to change their 
approach to quality and to investigate smarter ways of 
performing the tasks. 

In their search for a solution, ABC discussed their 
needs with Original Software’s as to how other 
elements of their solution would enable them to 
increase productivity in the areas of test assets, task 
and resource management as well as in manual testing 
and by using automation. 

ABC’s primary focus was regression testing and it 
quickly became obvious that TestDrive would be 
the best fit for their needs. In addition, the business 
decided to invest in TestDrive-UAT to assist business 
users in the UAT phase. It is the only tool that enables 

professional testing by a non-technical user, no matter 
their role in the company. TestDrive-UAT can be 
implemented and fully functional over any application 
with virtually no effort and it immediately helps those 
working on UAT by capturing exactly what they 
do, every step and click, so that the process is fully 
documented and any issues are accurately captured.  
It means that there is immediate in-depth clarity for 
everyone who needs to understand the process.

In addition, ABC decided to bring in a consultant from 
Original Software for four weeks to provide a fast start 
to  the automation of its regression testing. Working 
alongside the ABC team, Original Software’s Niki Fuller 
was able to quickly create a robust automation suite 
which reduced a three-day manual cycle to just one 
hour, freeing up valuable QA resource.

The Result
In just four weeks, ABC generated  
forty-five playlists, containing one 
hundred and seventy test scripts and 
covered two hundred test cases  
across all aspects of its Point of Sale 
(POS) application.

The ABC Supply test automation project has created 
incredible results that exceeded all expectations. To 
help you better understand how this was achieved 
we will be releasing four weekly instalments providing 
a step by step project development plan, highlighting 
progress, challenges and resources used to deliver this 
successful project.

Keep an eye on our website over the coming 
weeks!
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test scripts created
170

test cases
200+




